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ECOMMERCE, RETAIL E OMNICHANNEL 
UN UNICO MAGAZZINO PER TANTI CANALI? SOLUZIONI E SERVIZI EVOLUTI
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OMNICHANNEL E IMPATTO SUI PROCESSI LOGISTICI
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4PRINCIPALI CRITICITA’ LOGISTICHE 

DEI CANALI E-COMMERCE

Fonte: “End to End – the Supply Chain Report 2022” di Largo Consumo



5OMNICHANNEL E SCELTA DELLA MODALITA’ 

DISTRIBUTIVA

Fonte: “End to End – the Supply Chain Report 2022” di Largo Consumo



6OMNICHANNEL E SCELTA DELLA MODALITA’ 

DISTRIBUTIVA
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Trade-off costi di trasporto, 

warehouse and inventory



7OMNICHANNEL E INVESTIMENTI LOGISTICI
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Fonte: “End to End – the Supply Chain Report 2022” di Largo Consumo
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